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ROYAL WEDDING FEVER -
THE GOOD, THE BAD AND THE UGLY

The world and his wife seems to have bought into the
Will and Kate dream. Our tour of West End shops

threw up some real gems as well as a few duds — to find
out more, read on. Plus we really are liking the bunting
festooned along Regent Street. If ever there was a time for
tourists to be seeing our city at its best, this has to be it!

A lot of retailers have jumped all over the Will and Kate
bandwagon without much of a thought for relevance.
Here are our thoughts on those retailers who’ve done OK
as well as those who should have done better or simply
not bothered at all. Yet at the same time you can’t blame
them. We know it’s tough out there and consumers are
becoming blind to the constant stream of promotions.
Using the Royal wedding as a theme for a new
promotional campaign is an easy way to add freshness.
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CLARKS

Buy a pair of shoes, get 30% off the
second pair. Add a jaunty crown

and some bunting and away you go.
Nothing more to say really, other than
why?!
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[JOCCITANE

French, upmarket brand, no Royal
family of its own — well you'd have

to go back a long way — a cute spring
promotion offering money off its
“exclusive Romantic Collection” —
after all, Kate won’t be the only bride
in the land this month, so we guess
pampering isn’t really that
off-message.

Celebrate the
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GODIVA

This time a Belgian retailer claiming
its piece of the action. The Royal
wedding is a great excuse for eating
and drinking and what better gift to
offer your host/hostess than luxury
chocolates? Godiva’s window is classy
— we love the gilt look and feel created N ~
by the golden chocolate box display. | O)fas B e LS i
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but we like it nonetbeless.
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RIVER ISLAND

This is another damp squib. A bit
of ropey bunting and the words
“Congratulations William &
Catherine” — not even a hint of a
promotion. Is that it?
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NEW LOOK

A postage stamp-style window decal
with a tongue-in-cheek corgi and the
words, “New Look says ‘I do’ to the
long weekend.” We like this for its
simplicity and its honesty.
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AUSTIN REED

At last, a retailer that has put some
thought into its Royal wedding
activity. A Union Jack framed
postcard invites its customers to
watch the big event broadcast live

— presumably on state of the art
plasma screens — from its third floor.
With a window display showing
morning suits and bigging up its
Royal Warrants against a backdrop of
Westminster Abbey, this one’s got our
seal of approval.
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We frvite you to watch the
Royal Wedding en oo Third Floor
on Friday 29th April at T1am
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WHITTARDS

Its Regent Street store window display
is a fusty take on the patriotic mood
sweeping the nation that looks like a
tired after-thought. What a shame —
unlike many other retailers, Whittards
has a legitimate claim to this most
British of celebrations.
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HAMLEYS

The story of Will and Kate is a
modern day fairytale - an ordinary
girl finds her prince. Hamleys
celebrates this event with a mixture
of well-known cartoon and story
book characters — Paddington Bear,
Wallace & Gromit and Beatrix Potter
bunnies — attending their very own
street party, on “Palace Road”. The
Daily Regent newspaper billboard
announcing “It’s Wedding Bells”,

is a cute touch.
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HOUSE OF FRASER

Another Royal Warrant holder uses
the occasion to reinforce its noble
credentials as supplier to the Royal
household. And who can blame
them? A simple white backdrop, a
Union Jack, a large fountain pen and
a jauntily angled giant card with a
message from HoF wishing the happy
couple all the best on their big day,
says it all.
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JOHN LEWIS

With such a large offer under one
roof, it must have been hard for one
of the nation’s favourite retailers to
know where to focus. A display of
household items, comprising mainly

COME

sofas, cushions, picture and chinaware TOGETHER
in red, white and blue create an AND
appropriately patriotic scene. CELEBRATE |

This Royal couple represent
“togetherness” and John Lewis
encourages its consumers to
“come together and celebrate.
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HARRODS

This British institution has gone all
out with a complete window takeover
paying homage to the great day....
....and all the tourists passing through
their doors...
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ESPRIT

Despite not having any British
provenance, Esprit have captured
the moment with denim dressed
with the Royal wedding
paraphernalia including epilates,
crowns and confetti.

A very simple and very striking
window execution befitting of the
couple and Regent St.
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EASTPAK

A royally good idea, right royally
lost in translation, almost worthy
of treason.
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JACK WILLS

Have managed to strike the right
balance of tradition and fashion to
appeal to their audience with these
psychedelic Union Jacks married
with multi coloured ghetto blasters to

celebrate the union of “Wills’ & Kate...

every pun intended!
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