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INTRODUCTION 

We all know Halloween is a massive deal with our 
American cousins. During our recent trip over to NYC 
we were amazed by the lengths retailers go to when 
dressing their windows for the event. In fact, they 
spend almost three times more than we do (c. £34 
per household).  

 

Regardless of what you sell, there seems to be a way 
of bringing a Halloween theme to your store. Tanning 
parlours, hairdressers, chocolate shops, delis, book 
shops, lingerie stores ς all get in on the action. Our 
report brings you some of the displays that caught 
our attention. Trick or treat, you decide!  

 

Yet on a serious note, are we Brits missing a trick? 
²ŜΩǾŜ ƘŀŘ ǘƻ ǎŎƻǳǊ ǘƘŜ ŎŀǇƛǘŀƭ ŦƻǊ ŀƴȅ ƴƻǘŜǿƻǊǘƘȅ 
examples of great Halloween windows. When 
ƛƴŎǊŜŀǎƛƴƎƭȅ ƛǘΩǎ ŀƭƭ ŀōƻǳǘ ǘƘŜ ƛƴ-store experience, 
ǎƘƻǳƭŘƴΩǘ ƻǳǊ ǊŜǘŀƛƭŜǊǎ ōŜ ǘǊȅƛƴƎ Ƨǳǎǘ ǘƘŀǘ ƭƛǘǘƭŜ ōƛǘ 
harder to draw the shopper in? Halloween is a great 
way to bridge that gap between summer and the 
festive season. 
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HAIRS HOW TO DO IT AND HAIRS NOT 

Who would have thought you could bring Halloween 
to the hair salon? Miwa Alex Hair Salon on East 22nd 
between 5th and Park Avenues has a quirky and not 
ǘƻƻ ǎŎŀǊȅ aŜȄƛŎŀƴ άŘŀȅ ƻŦ ǘƘŜ ŘŜŀŘέ ǘŀƪŜ ƻƴ ǘƘŜ 
event. However over on the Upper West Side at 
Dramatics NYC (great cuts & colour) ȅƻǳ ǿƻǳƭŘƴΩǘ ōŜ 
surprised to see Dracula rising from his coffin. While 
ƛǘΩǎ ƎǊŜŀǘ ǘƻ ǎŜŜ ŀ ƭƻŎŀƭ ōǳǎƛƴŜǎǎ ƳŀƪƛƴƎ ŀƴ ŜŦŦƻǊǘΣ ǘƘƛǎ 
is so macabre (in an amateur Hammer House of 
IƻǊǊƻǊ ǿŀȅύ ŀǎ ǘƻ Ǌƛǎƪ ǎŎŀǊƛƴƎ ƻŦŦ ƛǘǎ ŎƭƛŜƴǘŜƭŜΦ [ŜǘΩǎ 
ƘƻǇŜ ǘƘŜȅΩǊŜ ŎŀǊŜŦǳƭ ǿƛǘƘ ǘƘƻǎŜ ǎŎƛǎǎƻǊǎΗ 
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UNDEAD OUTFITTERS 

Of all the displays, Urban Outfitter in Soho was easily 
our favourite. A combination of giant bat and 
ŎƻōǿŜōǎ ƳŀƪŜǎ ŦƻǊ ŀ ŘǊŀƳŀǘƛŎ ŘƛǎǇƭŀȅ ǘƘŀǘΩǎ Ŝŀǎȅ ǘƻ 
install and really effective. We also loved the creepy 
graveyard tree across the front of the whole store 
that you had to view from the opposite side of the 
street . And whether or not you approve of the 
messaging, the clothes in the windows certainly fit 
the theme. 
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DIRTY UNDERWEAR 

Hmmm ς what do we have here? Expensive naughty 
knickers and lingerie sets in Greenwich Village and 
άǘƘŜƭƛǘǘƭŜŦƭƛǊǘΦŎƻƳέ ŀǎ ƛǘǎ ŦŀǎŎƛŀΦ ! ǿƛǘŎƘΩǎ ƘŀǘΣ ŀ ŦŜǿ 
illuminated pumpkins, bats and random spiders 
among the g-strings does not Halloween make. The 
poster for their Halloween costume party promising a 
.ǳǊƭŜǎǉǳŜ 5ŀƴŎŜǊ ŎŀƭƭŜŘ ά[ŜƎǎ aŀƭƻƴŜέ may deliver 
ƎǊŜŀǘŜǊ ǘƘƛƴƎǎΦ {ƘŀƳŜ ǿŜ ŎƻǳƭŘƴΩǘ ƳŀƪŜ ƛǘΦ 

 


