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INTRODUCTION

We all know Halloween is a massive deal with our
American cousins. During our recent trip over to NYC
we were amazed by the lengths retailers go to when
dressing their windows for the evenh fact, they
spend almost three times more than we do (c. £34
per household).

Regardlessf what you sell, there seems to be a way
of bringing a Halloween theme to your store. Tanning
parlours, hairdressers, chocolate shops, (
shops, lingerie storesall get in on the a
report bringsyou some of the displays th:
our attention. Trick or treat, you decide!

Yeton a serious note, are we Brits missing a trick?
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examples of great Halloween windows. When
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harder to draw the shopper in? Halloween is a great

way to bridge that gap between summer and the

festive season
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HAIRS HOW TO DO IT AND HAIRS NOT

Who would have thought you could bring Halloween
to the hair salonMiwa Alex Hair Salomon East 2%
between 3" and Park Avenues has a quirky and not
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event. However over on the Upper West Side at
Dramatics NYC (great cuts & colo@r)2 dz ¢ 2 dzf RY
surprised to see Dracula rising from his coffin. While
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IS so macabre (in an amateur Hammer House of
| 2NN2NJ gl &0 +Fa G2 NRa&a i\
K2LJS GKS&@ QNB Ol NB T d« éxﬂﬁg%w

TRICK OR TREAT?
TREND REPORT, OCTOBER 2011

LIVEC.BREATHE



UNDEAD OUTFITTERS

Ofall the displaysUrban Outfitter in Soho wasasily

our favourite. A combination of giant bat and
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install and really effective. We also loved the creepy

graveyard tree across the front of the whole store

that you had to view from the opposite side of the

street. Andwhether or not you approve of the

messaging, the clothes in the windows certainly fit

the theme.
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DIRTY UNDERWEAR

Hmmm¢ what do we have here? Expensive naughty
knickers and lingerie sets in Greenwich Village and
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illuminated pumpkins, bats and random spiders

among the gstrings does not Halloween make. The
poster for their Halloween costume party promising a
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